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1. Relevance of the topic and appropriateness of the set goals and objectives

The dissertation focuses on the growing importance of the network marketing model
and its role as a key factor in building an infrastructure of quality relationships, social
connections with the client, in order to increase direct sales. The basis of building relationships
and contacts with clients and consumers is the networking approach. Modern networking, based
on the use of digital technologies, is becoming a powerful tool for building sustainable
relationships with clients and partners, the main goal of which is to achieve higher sales.

Companies built through the network marketing model manage to increase their sales
by creating good contacts of interaction and trust from satisfied users, clients and partners. By
implementing good practices of internal partnerships and leadership, they manage to achieve
rapid business growth.

The current literature and scientific research still lack clearly deduced and scientifically
based approaches that reveal the essence, role, and importance of the network marketing model
aimed at achieving business sustainability.

In this sense, I also perceive the relevance of the presented dissertation work as a
scientific study of working business models, based on marketing and strategies for reaching

more customers and business growth.



| believe that the doctoral student skillfully, with objective arguments, sets the goal and

specific tasks of the dissertation and well argues the relevance of the chosen topic.

2. Knowing the problem

The dissertation is developed in a volume of 265 pages. In terms of structure and
content, a good and logical presentation of the material has been achieved. The work is
structured as follows: introduction, three chapters / theoretical, methodology and research
methodology and analytical-practical research of the sustainability of the network marketing
business model, conclusions, conclusion, literature used and appendices / survey for the study
of the sustainability of the network marketing business model 185 bibliographical sources were
used, only in English. The results of the empirical research are illustrated in the main text of the
dissertation in tables-40 pcs. and 30 figures. The questionnaire is in the appendix.

The doctoral student demonstrates good knowledge of the literature and the main
theoretical aspects of the network marketing model, considered in light of its specificities.

The attempt to use the practical expertise of the doctoral student, who works in a
company built on the network marketing model, also makes a good impression. The ability to
clearly and accurately present the opinions of the individual authors and to take a reasoned
position is demonstrated.

The purpose of the dissertation is specifically defined in relation to the characteristics
of network marketing, used as a basis for explaining its sustainability.

To achieve the research goal, three tasks have been set - theoretical and conceptual ,

which include theoretical aspects of building the network marketing model; empirical , related
to developing a methodology for researching the network marketing model and analyzing the
results of the research conducted; generalizing , with a view to drawing conclusions for
increasing the effectiveness of the network marketing model . The object and subject of the
scientific research are clearly and specifically stated.

To achieve the goals and objectives of the dissertation, a scientific thesis has been
developed and five research hypotheses have been put forward.

The dissertation contains specific results and empirical evidence that objectively reflect
the real achievements of the conducted scientific research on the sustainability of the network
marketing model and the studied attitudes, opinions and views of experts to achieve effective
management of the network marketing model. The main contributions of the dissertation work
are related to studying the role and importance of the network marketing model for increasing

sales and statistical evaluation of approaches to achieving business sustainability.



The achieved results show that the doctoral student has good theoretical preparation,
practical knowledge and skills, and professional experience in the scientific topic being
developed.

3. Research methodology
The conducted research is based on a specially developed and tested methodology in
accordance with the goal, tasks and hypotheses. The methodology and methodology of the
empirical research are described in detail in the second chapter. The organization of the research
process and the selected methodological tools are the result of using a wide information base.
Mainly, the empirical basis is based on a survey with 28 questions. The analysis of the
obtained results was carried out with the application of quantitative and qualitative methods : .
factor analysis, comparative analysis, reliability analysis, statistical analysis, mainly regression
and correlation analysis. The testing of the hypotheses was done through correlation analysis.
The statistical software for checking the differences by groups of factors is t- test / ANOVA
(depending on the number of groups and the characteristics of the variables), thus addressing
the hypothesis of heterogeneity by demographic and status characteristics.

For the purposes of the study, concepts, theoretical concepts, models, approaches,
research methods corresponding to the complex nature of the problem and by applying the
dynamic, systematic and evaluative approach. In this way, a high degree of generalization,
outlining of trends and the inclusion of prognostic elements in the work has been achieved .
The methodological limitations that were taken into account during the research process are

described in detail.

It can be summarized that the study is based on a developed methodology including research
methods that correspond to the complex nature of the problem under study

4. Characteristics and evaluation of the dissertation work
The first chapter of the dissertation provides a comprehensive review of the theoretical
frameworks that examine the evolutionary development of network marketing. The
mechanisms for the sustainability of the business model are examined from the perspective of
three types of mechanisms - organizational, motivational and market. The role of innovation,
digitalization and the influence of strategic leadership on the network marketing model are
revealed.
In summary, the in-depth theoretical analysis of the theoretical foundations of network
marketing sustainability is a prerequisite for the successful development of the second and third

chapters of the dissertation.



Chapter two is devoted to developing the methodology and methodology of the empirical
study. The second chapter contains the research methodology, which justifies the research
process at all stages of implementation, along with the problems and limitations. All used
statistical approaches, criteria and indicators for analyzing the obtained results of the study are
clearly and correctly justified.

We can summarize that the doctoral student accurately and consistently presents the
technology of the overall research process at all stages of implementation, along with the
problems and limitations that accompany empirical research.

The third chapter is devoted to the analysis of the main results of the study. On the basis
of The analysis of the information and data from the research indicates some guidelines and
recommendations for managing the factors that guarantee the sustainability of the network
marketing model.

As a summary, we can point out that the dissertation contains specific results and empirical
evidence that objectively reflect the reliability of the results, mainly through the applied
statistical analyses , on which the contributions of the dissertation work and the real

achievements of the conducted scientific research are formulated .

5. Contributions and significance of the development for science and practice
The following more important scientific contributions can be indicated in the presented
dissertation : I accept the scientific contributions indicated by the doctoral student .
1. The main theoretical concepts and factors influencing the sustainability of the network

marketing model are systematized.

2. An original methodology has been developed based on statistical tools and analysis to
study expert assessments of the sustainability and practical applicability of the network

marketing business model.
3. the practical applicability of the business model in real practice are presented.

6. Evaluation of dissertation publications
In connection with the dissertation work, four independent articles in Bulgarian have been
published. A total of 40 points. The doctoral student meets the minimum scientometric

requirements for acquiring the ONS “ Doctor ™.

7 Personal participation of the doctoral student
The doctoral student independently develops the goal, tasks, program and methodology

of the research. An analytical review of foreign scientific publications on the problem under
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consideration is carried out. The collection and analysis of research materials, their statistical
processing and the formulation of conclusions and proposals are entirely the independent work
of the doctoral student.

8. Abstract
The abstract correctly and accurately reflects the structure and content of the dissertation. It
includes the main chapters, results of the research, conclusions, conclusion, scientific

contributions and a list of publications on the dissertation, according to the requirements.

9. Critical remarks and recommendations

I have no significant critical remarks on the dissertation. | assume that the reason for this
is the diligent work of the doctoral student on the critical remarks that | made in my review of
the internal cover. The doctoral student has fully accepted and worked through all the remarks
and suggestions made. | would recommend that the doctoral student familiarize himself more
thoroughly with the Bulgarian literature and results of scientific research on network marketing
issues. The bibliography lists only the Consumer Protection Act and the dissertation (number

173), the subject of which is not related to the problem being developed.
| have the following question for the doctoral student:

e Can the capabilities of artificial intelligence be used by setting mathematical
parameters to optimize the sustainability of the network marketing model, and

what risks does this pose?

CONCLUSION
I believe that the presented dissertation, abstract and publications meet the requirements
for acquiring the educational and scientific degree of "doctor".
The dissertation has high theoretical merits, clearly outlined contributions, and the
results and conclusions obtained from the study are of practical applicability, which gives me

reason to give a positive assessment .

I would like to propose to the Honorable Scientific Jury to award PETAR
GEORGIEYV LAZAROY the educational and scientific degree of "Doctor" in Area of higher
education 3. Social, economic and legal sciences; professional field: 3.8 Economics, Doctoral

program "Economics, Finance and Labor Organization"
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