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From: Proffesor DSc Mihail Ivanov Mihaylov 

       ID in NACID: № 46304,  

       https://cris.nacid.bg/public/scientist-preview/41532 

      Academy for National and Information Security – Plovdiv 

 

Regarding: Awarding of the ESD "Doctor" 

in the field of higher education 3. "Social, economic and legal sciences"  

prof. field 3. 8. "Economics" 
 

1. General presentation of the procedure and the candidate 

Based on Order No. 200/18.05.2026 of the Rector of the Academy of National and 

Information Security - Plovdiv, I have been appointed as a member of the Scientific Jury for 

awarding the ESD "Doctor" to Petar Georgiev Lazarov - author of a dissertation on the topic: 

"Sustainability of the business model of network marketing" in the field of higher education 3. 

"Social, economic and legal sciences", professional direction 3. 8. "Economics", doctoral 

program "Economics, finance and labor organization". As a member of the jury, I received a 

dissertation, abstract, CV and a reference for publications electronically.  

Petar Georgiev Lazarov is a master's degree in statistics and finance from the "Dimitar A. 

Tsenov" University of Economics - Svishtov. The candidate has serious practical experience in 

the field of network marketing. 

2. Relevance of the dissertation work 

The choice of the topic is determined by the author's interests in network marketing, as a 

specific business model with a multi-level structure, in which independent distributors, in a 

strict hierarchy, sell goods and services. In society, there are two opposing theses concerning 

the essence of multi-level marketing. One accepts it with distrust, defining it as a pyramid 

structure, and the other - as a legitimate business model. In the dissertation, the author 

presents the organizational and market characteristics of network marketing, as a sustainable 

business model, which is determined by many factors. This scientific study, in terms of trust, 

ethics and legitimacy of multi-level marketing, helps to distinguish it from pyramid structures, 

which determines the relevance and significance of the presented dissertation. 

3. Brief analytical description of the dissertation work 

The dissertation has a volume of 265 pages, of which 241 pages of main text, structured 

in an introduction, three chapters, a conclusion and 24 pages of literature and appendices. 30 

figures and 40 tables are included. The literature review, which contains 181 sources, makes a 

good impression.  

The object of the study is the sustainability of the network marketing business model, as 

a specific market form. The subject of the study are the mechanisms and factors that are 

related to the sustainability of network marketing at the micro level. The purpose of the 



scientific study is to substantiate the sustainability of network marketing in Bulgaria, by 

analyzing organizational and digital innovative indicators and their empirical testing in practice. 

On this basis are formulated. the author's scientific thesis and research hypotheses. 

The first chapter: "Theoretical foundations of the sustainable business model of network 

marketing", divided into 3 subchapters and conclusions, examines: the genesis and 

development of network marketing; the distinction of multi-level marketing from financial 

pyramids, based on an extensive literature review. This part examines: regulatory and ethical 

norms; the sustainability of the business model, with the focus on its adaptability, based on 

organizational, market and innovative mechanisms.  

In the second chapter, entitled: "Methodology and methodology of the study", consisting 

of 5 subchapters and conclusions, the candidate presents the theoretical framework of the 

dissertation work; the choice of research approach; methods for collecting information and 

the methodological foundations of the survey. The emphasis is on: methods for measuring and 

evaluating the results obtained through: correlation, comparative and regression analyses, 

SWOT and PEST analyses. This chapter concludes with an assessment of the reliability and 

validity of the measurements, which influence the substantiation of the conclusions. 

Chapter Three: “Practical Study of the Sustainability of the Network Marketing Business 

Model” contains three subchapters and conclusions. It analyzes the results of the survey. 

Based on the analysis of indicators, correlation dependencies and regression models, are 

verified and supported the author’s scientific hypotheses.  

In the conclusion, the candidate summarizes that the sustainability of network marketing 

is the result of the interaction of its organizational mechanisms, innovative practices and the 

behavioral characteristics of the participants. 

4. Assessment of scientific-theoretical and practical-applied contributions 

A) Scientific and theoretical contributions: 

• knowledge of multilevel marketing is enriched;  

• has been created a methodology that, through empirical research, expands the 

understanding of the sustainability of network marketing by combining organizational, 

behavioral and digital dimensions. 

B) Practical contributions: 

• a measuring tool has been developed to assess the sustainability of network marketing; 

• the author's guidelines for training programs, behavioral practices, and increasing the 

digital competencies of participants help increase the sustainability of network 

marketing and can be applied in the practice of this business model. 

5. Evaluation of the autoreferat (abstract): 

The abstract has been developed in accordance with the requirements for preparation 

and correctly reflects the content of the dissertation work in accordance with the Regulations 

for the Implementation of the LDASRB. 

6. Fulfillment of the minimum national requirements under the Law on the 

Development of the Academic Staff in the Republic of Bulgaria (LDASRB) and the 

Regulations for its Implementation for the EDS "Doctor" 

Petar Georgiev Lazarov has presented 4 independent publications related to the topic of 

the dissertation, which were published in 2025. Of the 30 points required by the Law, the 

candidate has 40 points, which meets the requirements of the LDASRB. 



7. Critical notes: 

I have no critical remarks. 

8. Plagiarism check: 

I am not aware of any plagiarism. 

9. Conclusion: 

I give a positive assessment of the presented dissertation. I propose to the Scientific Jury 

to make a positive decision to award the EDS "Doctor" to Petar Georgiev Lazarov for the 

developed dissertation "Sustainability of the business model of network marketing" in the field 

of higher education 3. "Social, economic and legal sciences", Professional direction 3. 8. 

"Economics". 
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