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1. Relevance of the research problem 

 

The relevance of the topic stems from the profound transformation that digital technologies are 

causing in the network marketing model and in the processes of building relationships with customers. 

Modern research emphasizes that the digital environment expands the market reach, improves the 

personalization of communication and increases the operational efficiency of companies operating 

under the direct sales model. The network marketing model is gaining increasing importance in the 

modern economic environment, as it functions as a key mechanism for building a sustainable 

infrastructure of relationships, trust and social connections between companies and their customers. At 

the heart of this model is the concept of networking - creating, maintaining and developing networks 

of contacts that support the processes of communication, engagement and loyalty. Modern networking, 

transformed through digital technologies, is becoming a strategic tool for forming long-term and 

quality relationships with customers and partners, thus increasing the effectiveness of direct sales. 

Companies built on the network marketing model are able to expand their market reach and 

increase sales by creating an environment of trust, satisfaction and active interaction between users, 

clients and partners. The implementation of good practices in the field of internal partnerships, team 

cooperation and leadership contributes to accelerated organizational growth by stimulating motivation, 

commitment and sharing of experience within the network. As a result, network marketing is 

established as a dynamic and adaptive business model that integrates social, technological and 

organizational components in order to achieve sustainable competitive advantage and high market 

performance. 

In this context, I believe that the topic is appropriately chosen and the author has very correctly 

justified its relevance. 

 

2. Compliance of the quantitative results of the candidate's scientific activity with the 

minimum national requirements for obtaining the ESD "Doctor" 

 

The scientific publications and results of the candidate's research activity presented in the 

dissertation meet the minimum national requirements for acquiring the ESD "Doctor". The candidate 

demonstrates active research activity, as the developed issues are consistently reflected in scientific 

publications related to the topic of the dissertation. In connection with the dissertation, four 

independent articles have been published in Bulgarian and he has achieved a total of 40 points, which 

covers the minimum scientometric requirements for acquiring the ESD "Doctor". The quantitative 

indicators - the volume of the dissertation (241 pages), the literature used (185 sources), as well as the 
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number of figures, tables and graphs, testify to in-depth research work and a systematic approach. It is 

evident that the scientific results are presented in a manner that complies with academic standards and 

requirements for a doctoral dissertation in the field of social and management sciences. 

 

3. Knowing the status of the problem 

 

The doctoral student demonstrates good knowledge of the literature and the main theoretical 

aspects of the network marketing model, considered in light of its specificities. 

The attempt to use the practical expertise of the doctoral student, who works in a company built 

on the network marketing model, also makes a good impression. The ability to clearly and accurately 

present the opinions of the individual authors and to take a reasoned position is demonstrated. 

The purpose of the dissertation is specifically defined in relation to the characteristics of network 

marketing, used as a basis for explaining its sustainability. 

To achieve the research goal, three areas of tasks have been set - theoretical and conceptual, 

which include theoretical aspects of building the network marketing model; empirical, related to 

developing a methodology for researching the network marketing model and analyzing the results of 

the research conducted, summarizing, with a view to drawing conclusions for increasing the 

effectiveness of the network marketing model. The object and subject of the scientific research have 

been clearly and specifically set. 

To achieve the goals and objectives of the dissertation, a scientific thesis has been developed and 

five research hypotheses have been put forward. 

The methodological framework of the study is built as an empirical, quantitative study with a 

cross-sectional design, implemented through a questionnaire survey among participants in the network 

business in Bulgaria. The approach is explanatory and hypothesis-testing - statistical dependencies are 

sought between organizational/management and digital-innovative dimensions of the model and 

outcome constructs reflecting perceived sustainability, satisfaction and behavioral intentions. Within 

this design, the conclusions are interpreted as associative, which is also consistent with the intended 

limitations of the study. 

The empirical basis is formed by a structured questionnaire (28 questions), consisting of four 

functional blocks. Data preparation includes coding of responses, checking for missing values and 

logical consistency, as well as forming composite indicators (scales) with a confirmed factor structure. 

Descriptive statistics are used to profile the sample and initially outline trends in individual statements 

and scales. The methodology is successfully chosen and contributes to achieving the goal and proving 

the main thesis. 



4 

 

The dissertation contains specific results and empirical evidence that objectively reflect the real 

achievements of the conducted scientific research on the sustainability of the network marketing model 

and the studied attitudes, opinions and views of experts to achieve effective management of the 

network marketing model. The main contributions of the dissertation work are related to studying the 

role and importance of the network marketing model for increasing sales and statistical evaluation of 

approaches to achieving business sustainability. 

The achieved results show that the doctoral student has good theoretical preparation, practical 

knowledge and skills, and professional experience in the scientific topic being developed. 

 

4. Structure of the dissertation 

 

The dissertation is logically structured and consistently constructed. It is developed in a volume 

of 265 pages. The work is structured as follows: introduction, three chapters / theoretical, methodology 

and research methodology and analytical-practical study of the sustainability of the network marketing 

business model, conclusions, conclusion, used literature and applications / survey for the study of the 

sustainability of the network marketing business model. 185 bibliographical sources, in English, were 

used. The results of the empirical research are illustrated in the main text of the dissertation in tables-

40 pcs. and 30 figures. 

The literature used is relevant and adequate to the researched issues, including both classical 

and contemporary sources. 

The first chapter is of a theoretical and methodological nature and creates a solid foundation for 

the empirical research. The second chapter presents the methodology and tools of the study, clearly 

defining the methods used, the sample and the procedure for collecting and processing data. The third 

chapter is dedicated to the analysis of the results and the formulation of opportunities for improving 

the management of social capital in municipal organizations. 

The structure is consistent with the goals and objectives of the study and allows for clarity and 

logical coherence between the individual parts. 

 

5. Scientific contributions to the study 

 

The following main scientific and applied scientific contributions can be highlighted in the 

dissertation: 

➢ The main theoretical concepts and factors influencing the sustainability of the network 

marketing model are systematized. 
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➢ An original methodology has been developed based on statistical tools and analysis to 

study expert assessments of the sustainability and practical applicability of the network 

marketing business model. 

➢ The specifics of the practical applicability of the business model in real practice are 

presented. 

I accept the contributions as the personal work of the doctoral student. 

 

6. Evaluation of the abstract 

 

The abstract correctly and adequately reflects the content, structure and main results of the 

dissertation work. It clearly presents the goal, tasks, scientific thesis, methodology, main results and 

scientific contributions. The figures and tables included in the abstract correspond to those in the 

dissertation, which contributes to its clarity and readability. 

 

7. Critical notes, recommendations and questions 

 

I don't have any major criticisms, but I do have some recommendations : 

➢ It is recommended that they outline directions for future research related to the impact 

of artificial intelligence on the MLM model, comparative analyses between different 

industries, and long-term effects of digital networking on customer loyalty. 

➢ Specific recommendations for companies operating under the network marketing model 

– strategies for digitalization, training, leadership, automation, and building customer 

communities – could be formulated. This would enhance the practical usefulness of the 

dissertation. 

          The above recommendations do not diminish the scientific value of the work, but rather serve as 

guidelines for future research. 

           At the same time, I have the following question: to the doctoral student: 

" What factors determine the long-term sustainability of the network marketing business model in 

the face of digital transformation and increasing competition in the global economic environment?" 

 

8. Presence or absence of plagiarism in the dissertation work 

 

There are no signs of plagiarism in the presented dissertation. All sources used are correctly cited 

and included in the bibliography, while academic ethics and good scientific practices are observed. 
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CONCLUSION 

 

           The presented dissertation, abstract and publications meet the requirements for acquiring the 

educational and scientific degree "doctor".  

 The dissertation has high theoretical merits, clearly outlined contributions, and the results and 

conclusions obtained from the study are of practical applicability, which gives me reason to give a 

positive assessment .   

I would like to propose to the Honorable Scientific Jury to award PETAR GEORGIEV 

LAZAROV the educational and scientific degree of "Doctor" in Higher education area 3. Social, 

economic and legal sciences; professional field: 3.8 "Economics". 

 

 

 

 

08.07.2026                                                                       Prepared by the opinion: 

  Plovdiv                                                                          / Prof.  V. Nikolova – Alexieva, PhD / 


